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Sticky Note
When I took over as editor, this issue of Goodwill's quarterly "Working Together" was in progress and needed to be finished and distributed quickly.  An external publication, its goal was to spread information about Goodwill's programs and services to a diverse audience of social service agencies, local businesses, potential donors, community leaders and populations served by the agency.  But was it really reaching people or was it being tossed as so much junk mail? I thought the existing publication contained a lot of good information, but the small, black & white photos lacked  interest, and the 4-color design, which used oversized, high-gloss paper, was not as inexpensive to produce as it looked.  
My goal was to improve the publication's readability and design, and to better focus on the dramatic human interest stories that would set our publication apart from the mailings of other nonprofits.























Goodwill launches 
Annual Appeal 
Capturing Dreams Through Work 

The generosity of donors has helped 
Goodwill administer training programs and 
placement programs for 80 years in order to 
assist individuals in finding work. 

TIus year's fund-raising Appeal is again 
reaching out to the public to seek financial 
contributions to help Goodwill continue to 
achieve its nllssion. The theme of this year's 
campaign is Capturing Dreams Through 
Work. It will be conducted in both south­
eastem Wisconsin and metropolitan Chicago, 
with funds raised in each area to be used 
there. In both areas, there are men and 
women with disabilities and other special 
needs who lack the skills and training neces­
sary for employment. 

In 1998, Goodwill provided services to 
32,928 people and placed 4,952 individuals 
into competitive employment, more than 
any other Goodwill in the nation. 
The econonllc impact of these placements 
on our community is significant. More 
importantly, the impact on each individual 
is immeasurable. 

James O. Wright Center 
6055 N. 91st Street 
Milwaukee, WI 53225-0919 

Goodwill's mission to provide work oppor­
nuuties and skill development for people 
with barriers to employment is not an empty 
platil1Ide that hangs on a conference room 
wall- it's the driving force of an organization 
bent on changing lives -like those of Boris 
Nikov (profiled in this publication). 

As an organization dedicated to work force 
development, we must continue to be innov­
ative and responsive to the needs of both 
the participants and employers. The interest 
and demand for world class training 
programs is overwhelming. 

The Annual Appeal will help support 
Goodwill's rapidly expanding efforts in 
providing training programs. 

We illvire you to fill out the enclosed gift 
envelope. Your gift will help Goodwill 
provide a skilled work force for our 
commmuty. More importantly, it will 
help the men and women we serve achieve 
independence and self-sufficiency­
capl1Iring dreams through work. 
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